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Editorial

News for the youth by the youth

A NECESSARY
DEVELOPMENT IN
BIRTH CONTROL?

Education remains essential to development
GROWING up in a society where you are
bound to work very hard to reach your
goals and objectives, many of us draw
inspiration from those who have made it
through the academic journey.
Most young people can relate to this as
the basis of their inspiration. The aim is to become somebody in society through a career
path of your choice. It is how the channel has
been: school, graduation and employment
and eventually family to marriage.

according to Festus, as the non-profit remains unfunded and hopes to find sponsors and donors.
“I would like to see Keep A Girl In School
at the top of the chart helping young girls
and educating them on health matters,”
she said.
Festus views period poverty as an issue
that needs immediate addressing within
the community, and cooperating with the
government may be one approach to better address the issue and improve society.
To reach the organisation directly contact the founder Martha Festus on 081 446
4895 or the chairperson Julia Heita +264
81 848 4264.

THE announcement by a group of scientists, who discovered an astounding
finding regarding male contraception,
set the internet ablaze in mid-February.
The scientists are thought to have
created the world’s first male birth control pill, which was recently tested on
mice and found to be 99% effective in
preventing pregnancy. Human trials
are expected to begin in the following
months.
With unplanned pregnancy now becoming a global concern affecting both
developed and developing countries,
the question now becomes: how important is this development, possibly
more so for developing countries like
Namibia?
The Centres for Disease Control
and Prevention (CDC), mentions that
unintended pregnancy occurs when a
pregnancy is mistimed, such as when it
occurs earlier than expected. According
to the CDC, the concept of an unplanned
pregnancy aids in determining population fertility and the unmet demand for
contraception, also known as birth control, and family planning.
According to the 2013 Namibia Demographic and Health Survey, as many
as 41% of all births among married
women were mistimed (intended later),
and 10% were unwanted. These figures
are even more challenging for teenagers, as the same 2013 survey found
that 19 percent of Namibian girls aged
15 to 19 years were pregnant or have
children. This indicates that nearly two
out of every 10 girls aged 15 to 19 have
given birth or are pregnant.
The majority of global population
growth takes place in developing countries, which are the least equipped to
deal with such growth. According to the
most recent World Bank assessment of
Namibia, more than 200 000 Namibians
were forced into poverty during the first
year of the Covid-19 outbreak, resulting
in a staggering figure of 1,6 million people living in poverty. Given the scarcity
of resources already, this new development could be absolutely crucial and
men could be more supportive of it than
we may think.
Instead of relying solely on women,
it may be time for men to take a more
active role in preventing pregnancy and
family planning. The male birth control
pill may provide men with a more flexible alternative while also reiterating
two key points; both men and women
are responsible for contraception, and
men could have a role in their reproductive health. This may be especially
relevant not only for Namibia, but for all
developing countries, as a lower fertility
rate may have a favourable impact on a
country’s socio-economic progress.
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BE PROUD TO LEARN
First and foremost, we should be grateful that our society has many institutions
of higher learning where many young people can enrol and pursue their goals. As
young people, we should be proud of that.
With a number of options for where to go
and study, as well as what to study, our education is undoubtedly fashionable. Having to choose between various disciplines
of study is a fantastic opportunity.
While in secondary school, you are
given the opportunity to tour tertiary institutions through a career fair, where you
can see the professional streams of your
choosing up close.
Education is the best achievement
that anyone can attain in our current generational set-up which requires skills and
knowledge. Many young people are either
studying or have already completed their
education in a variety of disciplines.

FUNDAMENTAL … Education continues to lay the foundations for development, and
much of our economic and social well-being. It is the key to increasing economic
efficiency and social consistency.
QUALIFICATION IS IMPORTANT
The relevance of education and specialisation in a broad range of knowledge
in our lifetimes is due to the fact that development in our societies requires a broad
range of expertise. The era of an informed
society speaks to merit as the basis for opportunities; more especially employment,
projects and board sitting. Therefore, academic credentials and qualification are
very important. It is very crucial for every
young star to be equipped, skilled and
knowledgeable.
The realisation of a learned society
which is guided by principles, morals, eth-

ics and the rule of law requires education
emancipation. The value of education
should be uplifted from generation to generation to ensure an equipped and skilled
society that must push for economic freedom through innovation. The creation of
formalised industries for economic independence requires strategic and tactical
skills, hence we must embrace all educational sets, especially the overlooked TVET
education. Every country requires human
resources personnel in order to achieve its
goals.
BY: LONATA PENONDYO
(penondjolonata@gmail.com)

Young movers & shakers

Fight period poverty and keep a girl in school
GLOBAL reports indicate there are about 2.3
billion people that live without basic sanitation, while 73% of them live in homes without
sufficient hand-washing facilities. This exacerbates period poverty, making it almost impossible for women and girls to manage their
periods.
Period poverty essentially means the lack
of access to menstrual products, education,
hygiene facilities, waste management, or a
combination of these.
It affects women and girls all over the
world, and for many young Namibian women
the onset of menstruation poses a threat to
their health, education, development, and future success. Two years ago, it was estimated that around 150 000 marginalised girls in
Namibia were unable to afford period products during menstruation.
Despite having experienced various challenges and witnessing the toxicity of life,
Martha Festus, the founder of Keep A Girl In
School, has joined the fight against period
poverty in her community at the age of just
21.
“Growing up on the outskirts of Windhoek, or deep within the rural areas reveals to
you just how unbearable and toxic lifestyles
can be for different people,’’ she said.
Festus, despite her youth, has already recognised the importance of having her community’s best interests at heart.
“There’s so much joy in knowing that you
helped someone even if it’s not much as long

COMMUNITY AT HEART…At just 21, Martha Festus is already fighting period poverty
in her community.
as it’s from the heart. It’s really heartwarming
and it brings me so much joy.”
Festus explained that she has teamed up
with other like-minded youths to form Keep A
Girl In School, a youth development initiative
that focuses on providing sanitary pads to
underprivileged schoolgirls.
“I have seen this country’s future leaders miss school due to a lack of sanitary
pads, or some using their clothing or parts
of mattresses to attend school, which is
heart-breaking. And, it is because of this that
I decided to start the Keep A Girl In School
initiative.”
The team has since had two outreach
programmes in Havana and in the mix informal settlement.
Keep A Girl In School is still working on
future youth development programmes,

Should the Namibian government
implement a social stipend for the most
disadvantaged, given the continuous
rise in the price of basic necessities?

Lonata Penodyo - Youth Activist
The hike in food prices is a pain in the neck for
the poorest members of society, who are already living in poverty. With the current debacles relating to living standards and livelihood,
as well as terrible economic problems, these
social issues require immediate attention.
With all of these things in mind, the central government should implement an income initiative,
such as a basic grant, to aid the most vulnerable
sections of society. A monthly grant to ease the situation will be critical.But importantly, addressing these social problems requires collective inputs from both the public and the private sector in order
to completely eradicate them.

VODCAST

Simon Paulus - Healthcare
worker
From my viewpoint, I
believe that the government should do so.
However, because most
individuals do not have
control over money and
it can be misused, it may be
preferable to offer food parcels
rather than money. We know how alcohol and debts
may easily influence our nation, despite the fact that
it is one’s own responsibility.

The Namibia Media Trust released its 11th
episode of #ItsAQuake on Wednesday, 30
March, 2022. In this episode, publisher and
radio presenter, Delila Katanga, moderated
a debate between Nust and Unam that
focused specifically on Namibia’s current
education curriculum, in relation to the
estimated 1,6 million Namibians living in
poverty. Visit the NMT YouTube website
to watch this insightful debate: https://bit.
ly/3sqf7WQ

1.
2.
3.
4.
5.

A sparkling future online
ambassadors and brand influencers to assist
with advertising.
Ebevonia Eigowab, (22), who has been a
Jewelry Haven Namibia brand ambassador
for a year and a half, says that the fact that
she gets to cooperate with other brands and
meet new people fuels her enthusiasm for
working with them.
“As much as I helped Jewelry Haven grow
over the year, they too have helped me grow,
which is something that I’ll forever be grateful
for,” she said.
Financially, this business has been beneficial for both Sakaria and Andreas, mentioning that it has also improved their client
engagement skills and taught them communication and emotional intelligence.
The biggest challenge Jewelry Haven often faces, according to Sakaria, is shipping,
because of the lengthy period taken and customers tend to get frustrated by delays. She
also added that the business doesn’t have a
permanent delivery service, which at times
leads to unforeseen setbacks. Despite this,
they make every effort to clarify shipping
concerns to their consumers and keep them
informed about their jewellery.

How to successfully begin
building a venture
COURAGE and perseverance are two of the
most important characteristics in achieving entrepreneurial success. Starting something new might be intimidating, and it will
require time and work to succeed. Research
on the success and failure of new businesses and entrepreneurs can reveal a lot about
what it takes to succeed. These are the evidence-based approaches for reaching your
goals when you’re on your own:

Young Entertainers

ONLINE store Jewelry Haven is a one-stop
shop for all kinds of jewellery, with collections
ranging from custom made to best sellers.
The business is owned by Rackel Sakaria
(25) and Hertha Andreas (22), who both began their careers as independent jewellery
designers, and have now merged and started
Jewelry Haven.
The team scouts for trendy fast-fashion
jewellery ideas befitting the moment to name
their collections. The custom-made collection then allows customers to design or pick
an item according to their liking. Collections
are themed around holidays or moods, with
the most popular being Valentine’s, Iced Out,
and Christmas.
One of the owners, Andreas, boasted that
their best sellers are the most loved and are
continuously being restocked. Their items
are of excellent quality, reasonably priced,
and appeal to a wide range of customers.
The modern style of these pieces, on the other hand, tends to appeal to people between
the ages of 18 and 35.
To entice potential customers, Jewelry
Haven develops its own social media content, and has now added to the team brand

HOE OM DIE SPAN
TE ZULA

Know your goals.
Be aware of risks.
Get your financing together.
Start small.
Learn constantly.

These tips were adapted from ‘Before you
start a small business, you must take these
steps’. By: Tracy Brower, a sociologist and
the author.

Meme of the Month
Taxi n$19 dollars? Sometimes
I don’t even have the 3dollars
for the 13
ICED OUT…Jewelry Haven Namibia
brand ambassador Ebevonia Eigowab.
The team always strives to remain
positive and motivate each other to overcome these challenges.
Within the next five years, Sakaria and
Andreas plan to open a physical store to
allow them to better serve their clients and
simplify the purchasing process. They advise people who want to start a business
to start small and to have faith in themselves and their goals. “You have a right to
your dreams.”
BY: TANGI SHIVUTE
(shivutenelagotangi99@gmail.com)
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YouthSpeak
Vox Pops

Rosevitha Ndumbu - Project Officer and Legal Researcher
I believe so. All progressive and developed countries including the U.S have
made provision for basic government
assistance not to create dependency
but in an effort to assist those that need
it most and are victims of circumstances.
The current economic context in Namibia as
it relates to the poverty statistics requires a decisive intervention and in the absence of a better alternative this is a route
to try. Obviously this should be accompanied by safeguards and strong
regulations to ensure that the initiative is effective and accomplishes
its intended goals. All in all, uplifted and empowered Namibians are an
asset to the country and this could be one way to do it.
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